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Cupid too busy to find own match

Wednesday, October 14,1998
Brown’s Beat
Dave Brown

Tuesday I had my first meeting with
a professional matchmaker, and my
opening question was made obvious by
the lack of” a wedding band.

So tell me, Linda Pauls, how can you
be a full-time maker of hundreds of
matches, without first taking care of
yourself?

If the intent was to knock Ms. Pauls
a little off balance, it didn’t work. She
held up her bare ring finger and
wiggled it. “I’m just coming out of a
15-year marriage, much of which was
very good. When I'm ready I’ll start
looking. Meanwhile, I’'m too busy
finding matches for other people.”

The meeting was a happy accident.
She called me on another matter, and
when I asked how she made her living,
she replied without hesitation:
“Matchmaker.” If I was surprised a
person could make a living as a
matchmaker, she was just as surprised
I didn’t know that. She has been in the
business of helping strangers find
happiness for six years.

The native Manitoban started in her
home province, and sold that business
when she moved to Ontario. She
started Misty River Introductions four
years ago, choosing the name from her
view of the Mississippi River flowing
by her home in Carleton Place.

Says the matchmaker: “It used to be
people met in bars, and if they stayed
together they denied they met each
other in a bar. Now many people
prefer to use a professional service like
mine, and if they stay together they
tell people they met each other

Matchmaker Linda Pauls says Misty River Introductions has led
40 couples to tie the knot this year.
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